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People are busy. It's tempting to show everything you do in detail 
but you need to keep it simple. Trim off the fat and don’t make 
your customers work hard. Keep your message clear and concise.

Visitors need to know exactly what you want them to do, so this 
should be super-clear at all times. It should be the most obvious 
element on your website, it should pop. The words need to prompt an 
action, 'Get a Quote', 'Buy Now' or 'Sign Up Now'.

Again, people are busy. Don't ask for information that isn't 
crucial in your online forms, you want to make the experience as 
quick and as smooth as possible. One extra hurdle might be one too 
many for some people. For example, don't ask for a home address if 
it isn't absolutely neccesary to your marketing campaign.

You need to show your customers why they need you. The easiest way 
to do that is to appeal to their problems. They need to feel that 
if they don't buy your product or service, they will be missing out 
on something.

In order to make informed decisions, you need data. By looking at 
your website's analytical data you can uncover the truth about 
customer behaviour, identify patterns, and analyse these to help 
plan what changes might be needed to optimise your website. You can 
find the right answers to questions like 'Can your customer easily 
find what they are looking for?' or 'Are the actions you're asking 
your customers to take effective?'.



At Digital Noir, we can help your website and your business by 
performing a website audit. This will allow us to dive into your site 
as a team and perform a high-level analysis. The end result is a 
summary report of what could be improved on your website and why, from 
User Experience and Mobile Optimisation to On-Page SEO and Performance 
& Security.

For a free initial consultation with our director 
Sam, get in touch at:

(08) 8376 6324

sam@digitalnoir.com.au

With your website audit report in hand, we can jump in to make the 
improvements so you can acheive the following: 

More leads

More purchases

More subscriptions

More completed actions

More engagement

Less frustrated users

Quicker and easier access 
to information

Better experience on every 
device

Faster load times



We look at available data to find out is 
working (and what is not), from both a 

user and business perspective. Providing 
a better user experience helps you 

achieve your goals faster.

Did you know that Google will penalise 
websites with poor mobile optimisation? 
We check your site is compliant, and 
look for areas of improvement for 

mobile and tablet users.

There are some simple things that should 
be done on all websites to ensure they 

conform to the major search engines’ best 
practices. Let’s see how your site 

measures up.

Regardless of what you use your site for, 
security is crucial. Without regular 

updates, you are leaving yourself open to 
unnecessary risk. We will analyse and 
report on any potential weaknesses.

Every visitor to your site is a 
potential customer. We can compare your 
current flow with design best practice 

to see how you can increase conversation 
rates, whatever your goal.

A slow experience is the number 1 
factor for driving people away from 
websites. We will assess your site’s 
speed and performance, and recommend 

where changes can be made. 



South Australian Labor Party approached us to look at optimising 
several areas on their site. Our suggestion initially was to jump in 
and perform a comprehensive website checkup so that we could get a 
better understanding of what they had in place currently and where 
improvements could be made.

Throughout the process we identified that the overall user journey 
for both new and returning members could be improved by reducing the 
barriers to entry on the membership forms. Through some minor UI/
UX changes we were able to increase the successful submission of 
membershop forms and donations.

Sam Davies - Director, Digital Noir




